
A
ccording to the Environmental 
Protection Agency (EPA), people 
living in Ireland produce more than 
14 million tonnes of waste every 
year. We do this in our homes, and 

our places of work.
1.85 million tonnes of household waste was 

managed in Ireland in 2020, which was an 
18pc increase from 2019. According to the 
latest Eurostat waste figures, Ireland remains 
the biggest producer of plastic packaging 
per head of population in the EU. The EPA 
National Waste Statistics report published 
in December found that waste generation 
in Ireland has risen significantly. While 
Ireland’s recycling rates for municipal waste 
and packaging waste have declined. This 
means Ireland faces a widening gap to meet 
ambitious new EU recycling targets from 2025 
onwards.

Both businesses and households have a duty 
to not only dispose of waste in a sustainable 
way, but to try to reduce the amount of waste 
produced. 

The ‘Reduce, Reuse, Recycle’ model can 
particularly help households save money, 
energy, and natural resources. But according 
to My Waste (mywaste.ie), Ireland’s official 
guide to managing your waste, there are also 

many ways that businesses 
can reduce waste:

 Packaging – Try to 
reduce packaging by 
asking suppliers to cut 
down on product packaging. 
Request suppliers to take back 
bulky packaging items such as 
pallets and cardboard. 

 Refills - Where possible, use refillable 
dispensers such as soap dispensers and 
use refill toner cartridges for printers, and 
copiers. 

 Sourcing - Try to source products locally 
and check that they are from a renewable 
source and/or a recycled material.

 Equipment - Purchase durable 
equipment to increase the life cycle of a 
product. Buy products that are guaranteed 
by a warranty or alternatively, lease 
equipment as appropriate. 

 The circular economy
The Government’s ‘Waste Action Plan for a 
Circular Economy’ is Ireland’s new roadmap 
for waste planning and management, outlined 

in 2020. The plan shifts focus 
away from waste disposal 

and encourages a more 
circular, sustainable 

waste management 
model that will 
maximise the value of 
materials throughout 
a product’s life 

cycle. The circular 
economy aims to keep 

materials, components, 
and products in use in 

the economy for as long 
as possible. This is managed 

through recycling materials.
One business focusing on a circular 

economy is Bounce Back Recycling (BBR). 
Established in 2017 in Galway by Martin Ward, 
the company was set up as a social enterprise 
to create a viable solution for getting rid of 
bulky goods. BBR is a recycling company 
that aims to divert as many mattresses 
and furniture items as possible away from 
landfill. They also provide a quality service 
for companies, councils, and householders 
to recycle their unwanted waste, rather than 
sending it to landfill. 

“We work with local authorities, 
householders and retail outlets to improve 
recycling rates across the State,” says Martin 
Ward, CEO of BBR. “For householders, we can 
collect mattresses right from their door. We 
use a social enterprise employment model 
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Keeping our island green

“S
ustainability is of vital 
importance to the future 
development of Irish tourism,” 
says Denyse Campbell, President, 
Irish Hotels Federation (IHF). “In 

addressing today’s environmental challenges, 
we all have a responsibility to minimise our 
impact on the natural environment. This 
means putting sustainability at the heart 
of our tourism development strategy, both 
nationally and at an individual business level.”

Denyse says that prior to Covid, the tourism 
industry generated over €9.2 billion in 
revenues each year. It also supported 270,000 
livelihoods, including 67,000 jobs directly by 
hotels and guesthouses. “We are now making 
significant progress toward recovery. This 
creates enormous opportunities in terms 
of how we approach our businesses with a 
greater focus on sustainability.”  

IHF is the national organisation of hotels 
and guesthouses, representing over 900 
businesses throughout the country which 
collectively employ over 55,000 people. A key 
part of Denyse’s role as IHF President is to 
help lead the sector to achieve its full potential 
as Ireland’s largest indigenous industry. 

“We are committed to making sustainability 
an integral part of the DNA of our sector and 
supporting Irish hotels and guesthouses to 
achieve their sustainability goals. We work 
closely with our industry partners, including 
Government and State agencies, to bring 
together practical tools, guidance and best 
practice to assist members to reach their 
sustainability goals.

“Key areas of focus include increasing 
energy management effectiveness, 
reducing levels of packaging waste and 
plastics, enhancing water conservation, and 
supporting more sustainable food practices 
and waste reduction. Resources range from 
immediate steps that can be implemented 
quickly to longer-term initiatives.”

 Working with industry
Some examples from IHF’s industry partners 
include: SEAI grants and resources to help 
meet energy savings targets; Irish Water’s 
conservation initiatives, including their Water 
Stewardship Training Programme; and the 
EPA’s food waste reduction programme. IHF 
also partners on Bord Bia’s Origin Green 
sustainable food sourcing programme; 
sustainability training through the Education 
and Training Boards; REPAK’s plastic and 
waste reduction initiatives; and, best practice 

resources from their European partners in 
HOTREC.   

“More recently, we collaborated with Fáilte 
Ireland on a suite of Climate Action resources,” 
says Denyse. “These included a guide to help 
hotels and guesthouses play their part in 
reducing greenhouse gas emissions. We are 
also currently working with Fáilte Ireland on a 
bespoke carbon footprint calculator. This will 
allow businesses to measure and understand 
their carbon footprint, set targets for emission 
reductions, and benchmark their performance 
over time.”

Denyse says many IHF hotel and guesthouse 
members are re-examining all aspects of 
their operations with a view to enhancing 
sustainability. “The key areas include 
enhancing energy efficiency, investing in 
renewable energy sources, and reducing 
all sources of waste in terms of food, water, 
and packaging. Active engagement with 
employees, including training, is also key.

“A particular priority is energy usage and 
carbon reduction. This includes installation 
of solar photovoltaic panels, retrofitting 
energy systems, investment in heat pumps, 
and enhanced insulation. Other initiatives 
include the implementation of water tracking 
and conservation measures for bathrooms, 
laundry and kitchens; as well as working 
with suppliers to minimise packaging 
waste, eliminating single-use plastics and 
minimising food waste.”

An area of growing importance also for 
hotels is sourcing locally grown, seasonal 

produce from local suppliers. Denyse says, 
“This reduces the carbon footprint and helps 
to support a local, sustainable economy.” 

Some examples of sustainability initiatives 
by Irish hotels are published on IHF’s website: 
hotelnews.ie/section/sustainability/. 

 Futureproofing
Across Ireland, there are many hotels making 
efforts to become more sustainable. But right 
in the heart of Dublin City, there’s a hotel fully 
focused on sustainability – Wren Urban Nest 
(wrenhotel.ie).

Owned by recycling and waste management 
company KeyWaste, the directors of Wren 
Urban Nest wanted to create a hotel brand 
that was not only built sustainably and 
future-proofed for generations to come, but 
which would also reflect their passion for the 
environment.

Tracey Moran, Communications Director of 
Wren Urban Nest, says, “The design of Wren 
Urban Nest evolved by imagining how guests 
of the future would engage and contribute 
to Dublin. Aligning with architects BDP, the 
combined ethos was that hotels of the future 
should have a responsibility to the city and 
proactively minimise the environmental and 
social impacts of their guests. Wren burns no 
fossil fuels, has zero local pollution and even 
improves the air quality around it, among 
other steps it takes as part of its focus on 
sustainability.”

Wren Urban Nest was constructed using the 
most advanced sustainable technologies, and 
uses 100pc renewable electricity to achieve 
‘Net Zero Carbon’ status.

“Wren is the first hotel in Ireland to comply 
with the World Green Building Council’s 
definition of ‘Net Zero Carbon’ without 

Tips for businesses and households on 
how best to manage their waste 

– a business which exists for social good and 
reinvests profits for growth. We provide job 
opportunities and training for travellers, who 
face high barriers to employment.”

According to Martin, across all 26 counties, 
around 600,000 mattresses are dumped every 
year. It costs around €180 for each mattress 
which goes to landfill, and landfill space 
is running out. Dumping this number of 
mattresses in landfill equates to a financial 
cost of an estimated €108m a year to the Irish 
economy. 

“Even if you deduct the mattresses which go 
to incineration instead, it’s still an enormous 
waste of resources,” says Martin.

Bounce Back Recycling services could 
ultimately divert at least 100,000 of these 
mattresses from landfill each year. 

“This would reduce landfill use and create 
a saving of around €18m to the economy. 
To date this year, we have already diverted 
almost 30,000 mattresses from landfill or 
incineration. That’s a saving of around €5.4m 
to the Irish economy. 

“By 2025, the recycling of municipal waste 
must be increased to 55pc. Also, under 
Ireland’s Landfill Directive, no more than 10pc 
of Municipal Waste can go to landfill by 2035. 
Taking bulky items like mattresses out of the 
mix will support local authorities to achieve 
these targets.” 

Aside from the financial costs, this type of 
recycling creates a circular economy. BBR 
can use the old steel, foam, wood, and other 
materials to create new products. Martin says 
recycling mattresses also helps businesses 
like BBR to create green jobs and employment 
opportunities for minority communities and 
others. 

“In our first five years, we have already 
spread our services from Galway across 
a further 12 counties. Our experience is 
that householders, businesses, and local 
authorities all want to recycle more, but find it 
hard to access services locally. Our best advice 
is to contact us for details of how we can help.” 

 For more information, visit 
bouncebackrecycling.ie, call them on 
(091) 760877 or email 
info@bouncebackrecycling.com

Reduce, 
reuse, 
recycle How the Irish tourism industry is making great 

efforts to become greener
having to purchase carbon offsets,” says 
Tracey. “There are eco settings in bedrooms to 
minimise energy use and water wastage, along 
with a divided bin to encourage separating 
recycling and waste. The Smart HVAC system 
that the hotel uses, reduces energy use whilst 
keeping the temperature cool in the summer 
and cosy in the winter.”

The Wren kitchen at the hotel’s ALT Bar has 
no reliance on gas for cooking, ensuring the 
zero carbon commitment is fully followed 
throughout the premises. Tracey says, “Head 
Chef Ronato Palmer is passionate about 
using the best local produce and working in 
a way that has as low impact as possible. ALT 
also fights food waste in collaboration with 
Too Good To Go. This is an app that allows 
customers to buy food that hasn’t been sold in 
time, is still perfect and delicious but best of 
all, it doesn’t go to waste!”

Recently, Wren has also partnered with 
bee-keeping company OpenHive, to have their 
own bees and produce Wren honey.

 Responsible travel
With sustainable travel becoming a growing 
trend, how do we as responsible travellers 
really know if a hotel is meaningful in its 
green commitment?

Denyse Campbell, IHF, says, “It is very 
important for hospitality to have good 
communication with customers and guests. 
A key part of this is ensuring that information 
is readily available to guests as appropriate. 
For example, a hotel’s sustainability policy, 
certifications and details of specific initiatives 
undertaken.

“This might be set out on a hotel’s 
website, with various initiatives highlighted 
throughout the customer’s stay, for example, 
in the guestroom and leisure facilities. It 
is also enormously beneficial to empower 
employees to act as ambassadors when talking 
to guests about environmental initiatives.”

Speaking about the future, Denyse says, “Our 
future and long-term success as an industry 
lies in fully embracing best practices in 
sustainability and minimising our impact on 
the environment.

“Supporting hotels and guesthouses to 
achieve their sustainability goals will require 
significant additional support, given the scale 
and complexity of hotel operations. This is 
an area we are collaborating closely on with 
the Government and our industry partners. A 
particular measure we would like to see put in 
place by the Government is a nationwide hotel 
retrofitting scheme supported by Government 
funding, for example.”

Denyse adds, “We believe we are well-placed 
to lead the way by putting sustainability at the 
heart of our tourism offering.”
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